
The Concept – media that’s worth making 

Why do we need a concept? 
 
A concept for media is exactly what you think it is. It’s the abstract notion of what you are 
trying to convey to your students. But it’s also ‘the plan’ and the ‘invention that sells the 
product’. 
 
Making media doesn’t have to be complicated and time consuming, but you do need a good 
plan before you begin – a reason for how and why you are making it. Media that is coherent 
and designed well, even if it’s technically simple, can make a good course become a great 
one. 
 
A consistent concept applied to the media will: 

• help you focus on the valuable content worth making - the memorable moments, 
lightbulb revelations, difficult theories or learning points that really hit home. 

• help students feel like they have a consistent and enjoyable journey through the 
module with learning that is understandable, memorable and relevant to their 
assessment. 

• give you the greatest return on your investment. 
 

What does a concept look like? 
 
Media is at its best when used to humanise the theory and academic information. This could 
be through examples, metaphors and analogies, a returning case study or set of opposing 
case studies – but always it’s about relating theory to a real-world situation. An engaging 
concept can encourage students to go that extra step; completing further reading and 
coming prepared to participate in seminars. 
 
Examples 

1) Coca Cola and Coco Channel’s influence on brand identities 
2) The organisational development of drinks giant Coca Cola vs. CIC Belu Water 
3) International Human Law violations during conflicts in Iraq 
4) Exploring aircraft travel as a metaphor for change management - how planning and 

decision making can lead to success or failure 
 
These examples and case studies could be included in your weekly welcome to give students 
to think about as they move into the mini-lectures, activities and workshops. Try to choose 
stories that are consistent throughout the modules, or stories which somehow link 
together. Whether these are told through video or audio doesn’t entirely matter – but again 
it’s good to have a reason to choose one over the other. You may want all your media to 
appear like 1950s news bulletins for example, or like an ongoing radio drama. 
 
There are no hard and fast rules. You may even feel that this approach just doesn’t work for 
you and your materials. But having a concept that brings relevance to your students – 
namely how the theory and practice impacts on people – will help keep students engaged 
with your course. 


